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Demographics 
 
Introduction 

While the spread of COVID-19 has been minimized in Belize and the health impacts of 

the pandemic are few, the same cannot be said about the agriculture and other sectors of 

the economy. Agribusinesses support livelihoods and provide income generation for many 

Belizeans; the production and processing of agricultural goods are key elements of the 

food system in Belize and contributes significantly to the country’s economy and food 

security. Amongst the wider Agriculture sector, the Agro-processing subsector, especially 

the micro and small enterprises, are often underrepresented or completely overlooked.  

The Belize Agribusiness COVID-19 Impact Survey carried out by Belize Marketing and 

Development Corporation (BMDC) presents data on impacts to operations, inputs, 

income, and market access to the Agro-processing Micro, Small and Medium size 

Enterprises (MSMEs).  This study presents the effects experienced by the agro-processing 

MSME subsector from January to May 2020, with a 46% sample representation from 

processors across Belize.  

Summary of findings 

• 67% of processors kept their staff on board using adjusted working hours; 

• 83% of the enterprises operate from a facility that is owned by the business owner, usually 

being a part of the owner’s dwelling; 

• 51% experienced a decrease in operations and spend less on agriculture inputs; 

• 72% experienced a challenge in getting agricultural inputs for their production; 

• 60% experienced decreases in sales, but majority (74%) kept their prices the same; 

• 41% experienced a significant decrease in the demand for their products; 

• Estimated economic loss to the subsector for the period is at $10.1M (BZD); 

• Women entrepreneurs are disproportionately vulnerable to shocks like COVID-19 due to 

the size of their businesses and limited ability to access credit to remain solvent; 

• Product distribution chains were severely affected causing the enterprises to incorporate 

direct delivery system for their products;  
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Business Profiles 

     Size 

Micro:      26% 

Small:      57% 

Medium:  17% 

  Classes 

Sole Prop:       86% 

Partnership:     7% 

Corporation:    7% 



 

Business Profile  Impact on operations  

 

   

 

Business size and gender distribution 

From all of the enterprises investigated in this study, 76% originate from rural 

communities. This survey was carried out amongst three main enterprise categories, these 

include micro, small, and medium. The majority of respondents were from small 

businesses (57%) having both males and females operators; medium size enterprises 

represented 17% of all respondents being solely operated by males. Micro enterprises 

represented 26% of all respondents being primarily operated by women entrepreneurs. 

These businesses operate from 30 different locations including cities, towns, and villages 

from across the 6 districts of Belize. In respect to ownership models, 86% of the businesses 

are classified as sole proprietorships, 7% partnerships, and 7% corporations. 

The interviewed enterprises produce 11 main product lines: dairy-based, condiments, 

spirits, seasoning, bakeries (pastries), meat shops, corn-based, non-alcoholic beverages, 

coconut-based, snacks  and cocoa-based. 

 

            

            

            

          

Employee statistics  

Employees working were examined by requesting an average number of employees 

actively on staff for the business prior to February 2020 and an average number for the 

period February to April 2020. The period February to April 2020 is used as the COVID-

19 active measurable period for this study since the data represented in this study was 

partly collected during the month of May 2020.  

A total of 67% of the respondents identified that there were no changes in their employees 

between the two periods. However, 33% of the respondents recorded an average decrease 

in their employees on staff during the initial COVID-19 period. 42% of the respondents 

who had a decrease in employees attendance recorded that they had no employees for 

majority of the period, as a result of their businesses being inactive. Overall, there was an 

average decrease of 66% in employees attendance. No respondent recorded an increase in 

employees. 

Enterprises that recorded a decrease in employees working were primarily located in rural 

communities. Only three enterprises belonging to an urban community recorded a 

decrease in employees working.  

 

            

            

            

       

  



 

Mandatory holidays 

Respondents were asked to indicate whether they were required to place any of their 

employees on mandatory holidays during the COVID-19 pandemic. Most businesses 

(67%) indicated that they have kept their staff on board by adjusting their employees 

working hours  and mandatory holidays were required for 33% of staff. 82% of those 

placed on mandatory holiday received no salary. 

Facilities used in production 

The cost associated with facilities contribute significantly to overhead expenses, 

especially when these facilities incur rental payments along with other production costs. 

Majority (83%) of the businesses investigated for this study operated from a venue that is 

owned by the business owner and another 5% have a business loan for the facility they are 

using.  Respondents expressed  how the pandemic has impacted their businesses, with a 

specific attention on operations relating to the facility where production occurs for their 

respective businesses. 

 

 

 

 

 

 

 

 

 

 

 FACILITY BASED CONCERNS RAISED BY RESPONDENTS 

 
“…were required to close down during the period due to low sales and to avoid operating below 
 breakeven” 

“The underperformance of the facilities made it difficult to meet expenses (liabilities and bills)” 

“Experienced difficulties with storage space due to slow moving stock or returned goods” 
“The restrictions on opening hours and movement affected our business key hours of production 
 and business transactions” 

 



 

Impact on inputs 

 

 

 

The performance of Agro-processing enterprises depends significantly on their access to 

affordable good quality inputs on a consistent basis. The main inputs are raw agricultural 

products whose supply chain system is dependent on intermediaries for their distribution 

and market access. Understanding how agribusinesses are affected by inputs provides a 

context for interventions needed to improve their performance. 

Raw agricultural inputs 

There was a total of 42 different agricultural products classified as key inputs for the 

processors. Majority (76%) of these agricultural inputs are classified as fruits and 

vegetables.

The majority (61%) of the agricultural inputs used by the processors are sourced locally.  

 

 

 

 

 

  

 

 

 

 

As for price fluctuations, 46% of the processors stated that they have not experienced any 

change in their spending on agricultural inputs during the initial COVID-19 period.  

Interestingly, 51% stated that they spent less during this period. This can be attributed to 

the oversupply of fruits and vegetables that would have otherwise been used to satisfy the 

tourism demand.  

  



 

The respondents experienced varying changes to access to the agricultural inputs used in 

their production during COVID-19. 28% of the processors remained with full access to 

inputs while 26% of the respondents stated they have experienced a decrease of over 50% 

of access to inputs during the first weeks of the pandemic.

Key processes to agro-processors 

Agro-processors identified that end product distribution is the most important factor for 

their business operations. Transportation of processing inputs and access to resellers 

(distributors) are also classified as key elements in the supply chain mechanism for agro-

processors.  

The restrictions on movement interrupted the distribution system of the agro-processors 

significantly. In the case of micro enterprises who depend on public transportation to 

access market locations and carry out direct distribution to retailers these channels were 

completely interrupted. Challenges in the supply and market channels have translated to 

an overall decrease in business activities for these processors.   

  

 

COMMENTS ABOUT ACCESS TO INPUTS DURING COVID-19 

“Products were not being imported into Belize” 
“Had problems accessing the markets to buy products” 

“Issues relating to weather and climate that affected the crops” 
“A rise in the price of products affected how much could have been bought” 
“Low stock or no stocks available at stores or markets” 
“Was unable to travel to markets or supermarkets” 
“Suppliers were unable to make delivery of products” 

 



 

Impact on Income and Demand 
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74%

14%

Respondents and price changes

Increase

No Change

Decrease

 

 

Changes in sales 

Change in sales was analyzed by requesting that the respondents provide an estimate for 

their overall sales (value or units) for the periods February to April 2019 and February to 

April 2020. The variance between the two periods was calculated to determine the range 

of change experienced by each business.  

Of the total respondents, 60% expressed having experienced a decrease in sales, 36% of 

which took a sales dip of over 50%, 26% experienced no change in sales, and 14% 

experienced an increase in sales during the initial weeks of the COVID-19 pandemic. 

 

Impact on prices 

It is common practice in Belize that during emergency situations businesses would be 

inclined to take advantage of the short increase in demand for basic products and would 

delve into price gouging activities. In the case of the processors the majority (74%) 

indicated that they did not change their prices. 

 

  

 

 

 

 

 

For those that experienced gain during COVID-19, 74% did so by not changing their prices 

and 18% did so by increasing the prices to their products. For those that experienced a loss 

during COVID-19 75% did so by not changing their prices and 20% by decreasing the 

prices to their products.  

 

 

 

 

 

 

 



 

Impact on demand 

Respondents were asked to identify the level of demand they are receiving for their 

respective products during COVID-19. 19% stated that they have not experienced any 

changes to the demand of their products. Meanwhile 9% of the respondents stated that 

demand has increased significantly for their products and 41% stated that the demand for 

their products has decreased significantly.  Respondents that acknowledged an increased 

demand for their products belong to agribusinesses that produce dairy-based products, 

seasoning products, coconut-based products and honey. On the other hand, respondents 

that experienced a decreased demand for their products belong to agribusinesses that 

produce cocoa based products like chocolate, condiments such as pepper sauces, and corn-

based products.  

 

 

 

 

 

 

 

 

 

 

 

 Of all respondents, 55% indicated that they were not able to adjust their businesses to the 

change in demand, whether it was an increase or decrease.  Respondents provided their 

ideas on how they have or will address the demand change for their products.  For those 

that experienced an increase in demand, the following summarizes the main approaches 

to cope with the change:  

 
“Hire new staff to be faster”  
 
“Invest in a vehicle for distribution/ delivery”  
 
“Offer free or more affordable delivery” 

 

For those that experienced a decrease in demand, the following summarizes the main 

approaches: 

“Stop production” 
 
“Just produce enough to make a profit” 
 
“Do nothing” 
 
“Will offer delivery to nearby customers ”  
 
 “Develop new sizes/orientations of our products” 

 

Few of the respondent were able to offer any ideas on how they will address the demand 

changes. Furthermore, it can be noted that many of their immediate approaches do not 

include a strong incorporation of technology or marketing approaches that allow them to 

solve the long-term change or identify new market opportunities.  

Impact on customer base 

Customers were classified under three main classes: wholesalers, retailers, and individual 

buyers.  39% of all respondents sell their products to only one class of customers, with 

retailers (18%) being the top customer class when used alone. 23% of the respondents had 

access to all three classes of customers and 38% of the respondents sold to a combination 

of two classes of customers, with retailers and individual buyers having the highest ratio 

(29%). 

  



 

Impact on distribution channels 

For businesses that utilized all three customer classes, the average distribution of their 

products being sold by the three classes is: wholesaler accounts for approximately 51% of 

their sales, retailers 25% and individual buyers 24%. 

The distribution in sales for businesses that uses two types of customers are as follows; 

group one: wholesalers 23% and retailers 77% of sales; group two: wholesalers 30% and 

individual buyers 70%; and group three: retailer 57% and individual buyers 43%.  

 

 

 

 

 

 

 

 

 

 

 

The impacts experienced by the respondent using the various customer classes varies. 44% 

of respondents who sell directly to retailers recorded a significant reduction in sales. 

Meanwhile, 25% of the respondents who use wholesalers recorded that they experienced 

significant growth. Respondents selling to individual buyers experienced the lowest level 

of growth during COVID-19. 

When the respondents were asked if the pandemic enabled them to access new customers 

or market segments, only 14% indicated that they gained new customers due to the 

pandemic. For the processors that gained new customers, the growth has not been 

significant however the opportunity lies in building loyalty and keeping them for the long 

term.   

 

 

 

 

 

 

 

 

 

 

 

 

 

Market Channels  

Respondents were asked to identify the distribution channels that their businesses used 

before COVID-19. They were then asked to indicate whether they have gained any of the 

channels or experienced any challenges on their usual distribution channels.   



 

Several enterprises use more than one means of distribution, the majority (76%) of the 

respondent have access to a private/personal delivery service. Only 36% of the 

respondents offered pickup services from their place of business; 38%, primarily the micro 

enterprises, use public transportation to distribute their products, additionally 29% use a 

distributor or another carrier to send their products to customers. Businesses that used 

distributors belonged mostly to the small and medium enterprises.  

 

 

 

 

 

 

 

 

 

 

 

Respondents were then asked to identify how COVID-19 has impacted the various 

distribution channels for their businesses. 17% of respondents stated that they have 

adopted a third-party distribution system to get their products to their customers and 16% 

have incorporated a delivery system into their operations. However, 88% of respondents 

that used public transportations recorded being unable to institute an alternative 

distribution mechanism.  

Pickup services trends show the highest degree of stability during COVID-19. For those 

businesses that used pickup services to distribute their products, 67% indicated no 

interruption in this channel.  

 

 

 

 

 

 

 

 

 

Market outlets lost during COVID-19  

The number of places a business sells their products in can be used as a proxy to how 

much of their customers they are servicing. Usually a business remove their products from 

locations as a result of poor customer reaction. In most cases, when a business has a high 

demand for their product in a given location, they will be likely to continue selling their 

products to that location. The variance between the number of places each business was 

selling their products in before COVID-19 and the number of places they were selling 

their product in during COVID-19, albeit other normal market factors, provide an insight 

on the gain/loss of customer reach each business experienced.  

A total of 38% of the businesses recorded no change in the number of places they supply 

to, 52% recorded a decrease in the number of places they sold their products in and 10% 

recorded an increase in the number of places. Those that recorded a decrease, mainly 

attributed this change to movement restrictions and cautions related to COVID-19, 

meanwhile; those that experienced an increase either were undergoing a growth in sales 

long before to COVID-19 or as a result of the pandemic. 



 

Other considerations 

Among the businesses that were investigated for this study, 62% sold their products in 5 

or less places prior to COVID-19, 24% sold their products in 6 to 10 places, and 14% 

had a market reach in more than 10 places. However, during the COVID-19 period these 

ratios shifted to showcase a diminished market reach. During COVID-19, majority 

(81%) recorded that they sold their products in 5 or less places and only 7% were able to 

sell their products in more than 10 places.  

 

 

 

 

 

 

 

 

 

 

 

Business days lost during COVID-19 

Respondents were asked to estimate the number of days they were not able to operate their 

business or sell their products. The average number of inactive days experienced among 

the respondents was 28.  

Of all respondents, 36% indicated that they did not lose any days of business during the 

initial weeks of COVID-19, however; 21% of the respondents stated they had to close 

down their businesses for majority of the period. They indicated that when business 

became slow and compounded with the curfew and movement restrictions, they opted to 

close their businesses.  

Overall, 42% of the respondents indicated that the period from mid-March to end of April, 

their business were mostly closed.  

 

 

 

Financing structures  

When asked to state what type of financing structure their businesses are using, a large 

number (41%) of the respondents choose not to disclose if they used a loan facility or their 

own capital.                

Of those that responded, 33% indicated they currently have a loan for their business for 

equipment or to purchase inputs. Majority of these loan facilities are small loans (<15,000) 

but have a form of collateral assigned. While 26% of the respondents stated that they use 

their own money for investment into their business.  

None of the respondents indicated that they have received grant funds for their businesses. 

Business resiliency  

These businesses resilient capacity were explored.  First, each of the respondents were 

asked to state how much longer would their business be able to operate under the strict 

terms of the nation’s state of emergency (SOE) due to COVID-19. 10% of the businesses 

identified that their businesses were already closing prior to the pandemic. These 

businesses have been closing due to factors not relating to COVID-19.  

45% of the businesses believed they could remain open for more than a year granted the 

restrictions do not return to the full level of lockdown as it was during the peak of the 

prevalence of cases in Belize. Approximately 31% of the businesses hold the position they 

would be unable to maintain operations under COVID-19 conditions for more than 6 

months. 

 



 

 

 

 

 

 

 

 

 

 

 

Only 12% of the respondents indicated that their businesses currently has or is planning 

to develop a contingency plan to improve their business’s ability to respond to risks such 

as COVID-19.   

Indicative of the comments drawn from the respondents, it can be said that the enterprises, 

especially micro enterprises, were unable to adjust their business operations to incorporate 

social distancing and other required protective measures for their staff and customers.  

These enterprises were unable to adjust due to their weak credit capacity to procure the 

necessary resources and make immediate investments on modifying floor plans for their 

facilities.  

Furthermore, majority of the micro and small enterprises, have limited storage capacity 

for both raw and processed products. Enterprises that process and/or produce perishable 

products are particularly vulnerable to product losses since cold storage space is limited. 

Limited storage also limits the quantities of raw inputs that can be procured from farmers.  

 

 

Resiliency and Gender 

When resiliency is explored by gender, there are some clear differences among the major 

genders that respondents chose for this study.  

Businesses that were owned/operated by males showed the following. These businesses 

on average had 2 less employees during COVID-19. 41% of the businesses operated by 

males had access to a loan facility but 36% of male operated businesses were operating at 

a loss in sales during COVID-19. These businesses lost an average of 24 days during the 

lockdown.   

Businesses that were owned/operated by females showed the following. These businesses 

had a less substantial decrease in employees and on average only loss 1 employee. Only 

25% of the businesses being operated by females declared that they had access to a loan 

facility but 55% of female operated businesses were operating at a loss in sales during 

COVID-19. These businesses also sustain, on average, more losses in days of inactivity 

during the lockdown with 35 days.  

Of the businesses that had contingency plans in place, 20% were operated by males and 

80% were operated by females. 

Respondents’ recommendations  

Respondents were asked to provide recommendations for the subsector’s improvement in 

productivity, efficiency and resilience. The responses provided can be grouped into two 

categories: general requests/recommendations and COVID-19 related comments.  

A summary of the general recommendations is provided in the following statements: 

“Need marketing support, specifically for agribusinesses to advertise easier 
with media houses (better packages)”  
 
“Marketing capacity building including market access, advertising using 
technology, product presentation etc.”  
 
“Access to agribusinesses specific investment options: including agribusiness 
loan schemes with attractive loan terms, agribusinesses grants, etc.” 
  
“Access to consistent and affordable packaging/ labelling materials (locally)”  



 

Estimated Economic impacts 

 
“Business management capacity building, especially in business contracts, 
negotiation, cost and financial management etc.”  
 
“Standards indicators and price controls for agribusiness products”  
 
“A formal system that augments the production from farmers, Agro- processors, 
and a state value adding facility” 
  
“…Where processors receive raw agricultural products quotas with preferential 
prices from an authorized distributor of agricultural products” 

 

A summary of the COVID-19 related comments is provided in the following statements: 

 
“Agribusinesses need financial relief assistance to help their 
businesses rebound from COVID-19 losses”  
 
“Enabling system that allows agribusinesses to produce and 
distribute their products during SOE's are needed” 

 

 

 

During the period February to April 2020, the efforts to control the spread of the virus  

were largely focused on restricting the movement of people. These containment strategies, 

however;  affected production activities for many sectors, especially the agro-processing 

subsector. The pandemic caused slumps in sales and an overall contraction of production 

activities.  The spinoffs of the impacts on the agro-processing subsector have had trickle 

down effects to other stakeholders in the value chain. 

The Statistical Institute of Belize (SIB) estimated that the manufacturing of food products 

and beverages (secondary industry) contributes approximately $125.9M (BZD) to Belize’s 

gross domestic product (GDP) in 2018 (SIB 2019).  The Manufacturing of food products 

and beverages has been chosen for these estimates since the values represented in this 

 
1 http://www.xinhuanet.com/english/2020-05/15/c_139058712.htm 

sector are most closely related to the agro-processing subsector. This sector accounted for 

6.6% of Belize’s GDP in 2017 (SIB 2019). Furthermore, considering that secondary 

industries employs an estimated 26,744 persons (SIB 2019) and that the manufacturing of 

food products and beverages accounts for 31% of the total contribution of secondary 

industries, it can be estimated that the persons directly employed under the manufacturing 

of food products and beverages sector is 8,477 persons. These values (contribution to GDP 

and persons employed) represent only the contribution from manufacturing of food 

products and beverages and exclude those related to the manufacturing of textiles, 

petroleum, electricity and water supply, and construction.  

Projected impacts based on February to April 
Period 

• Using estimates from the SIB 2019 Annual Report, it is estimated that the 

manufacturing of food products and beverages would have provided an estimated 

value of $31.5M during this period.  

• Using the average percentage loss in sales for the businesses evaluated in this study 

(32%), resulting from the heightened lockdown and restrictions of COVID-19, 

especially during mid- March to the end of April, the estimated decline in sales 

for this period is at $10.1M.  

• Using the projected global economy losses percentage ranges for continued impacts 

of COVID-19 on GDP, it is estimated that at minimum a further $5.4M will be 

loss in sales given COVID-19 strategies remain relaxed and businesses are able to 

rebound ($84.4M for May to Dec. at 6.4%)1  

• Using the projected global economy losses percentage ranges for continued impacts 

of COVID-19 on GDP, it is estimated that a more significant loss to sales can be 

estimated at $8.2M. This, however, is estimated under the consideration that 

businesses and policies are more able to address a second wave. ($84.4M for May 

to Dec. at 9.7%)2   

• The estimated loss in sales to micro and small enterprises and their associated 

business transactions is $8.3M for the period.  

2 http://www.xinhuanet.com/english/2020-05/15/c_139058712.htm 

http://www.xinhuanet.com/english/2020-05/15/c_139058712.htm
http://www.xinhuanet.com/english/2020-05/15/c_139058712.htm


 

Conclusion 

• This estimated $10.1M decline in sales is expected to have caused a $3.03M loss 

in payrolls to employees, using the standard benchmark of 30% of gross sales for 

manufacturing firms for payrolls expenses3. 

• Impacts on jobs can be estimated at 1,950 jobs loss during this period due to the 

overall 23% decrease in employees between the period before and during COVID-

19 recorded in this study. 

• Using the 45% ratio of goods purchased from revenue for a standard food 

processing business, which is a part of cost of goods sold (COGS), it can be 

estimated that the value of raw agriculture inputs not purchased by the 

subsector as $4.6M for the period March- May. 

• The impacts to suppliers (non-agricultural inputs) of agro-processors can be 

quantified at a $808,000 loss for this period, using the remaining 8% of COGS. 

• Losses to businesses operated by women is estimated at a majority ($5.3M) of 

the total loss and those operated by males is estimated at $4.8M.  

• It is estimated that the losses to firms by sizes are as follows: Micro- $2.6M, Small: 

$5.8M, and Medium: $1.7M. 

Businesses, regardless of their size, are facing substantial losses and these businesses are 

further disadvantaged by their difficulties in obtaining credit and an increased 

likelihood of insolvency.  

Rural communities are particularly vulnerable to issues affecting food systems; 

COVID-19 has been no different with 76% of the enterprises located in rural settings. The 

rural businesses have experienced an estimated loss of $7.7M in sales. This decline in 

sales is expected to have caused a $2.3M loss in payrolls to employees with a potential 

1,482 jobs loss during this period.  Losses to rural enterprises are significant as they are 

the most vulnerable with limited capital capacity for recovery. Continued losses in this 

 
3 https://secondwindconsultants.com/resources/what-percent-of-your-revenue-should-be-spent-on-
payroll/#:~:text=Start%20with%20the%20Industry%20Standard&text=Manufacturers%2C%20however%2C%20m
ust%20maintain%20a,stay%20under%20the%2030%25%20benchmark. 

area will contribute to a further increase in poverty and increased demand for the 

government assistance programs.  

Micro Businesses were the most affected by breakdown of distribution channels. This 

category of enterprises are primarily owned by women. Women entrepreneurs are 

being further marginalized and disadvantaged by limited funding facilities for credit 

to remain afloat, due to the size of their businesses and the imminent downsizing caused 

by COVID-19.  

Agro-processor customers affected by the changes brought about by COVID-19 have been 

grouped into three classes: Wholesalers, Individual Buyers, Retailers. The proportion of 

sales from processing enterprises going to these customer groups and the intensity of 

COVID-19 impact is presented below; the influence of sales coming from other sectors to 

these customers is not considered:  

1. Wholesalers- 19% of agro-processors overall sales and are classified as the least 

affected by COVID-19; 

2. Individual Buyers- 37% of agro-processors overall sales and are classified as 

moderately affected by COVID-19; 

3. Retailers- 44% of agro-processors overall sales and are classified as the most 

affected by COVID-19. 

 

 

 

The COVID-19 Pandemic has had serious impacts on the agro-processing subsector, these 

impacts are expected to be augmented as the country prepares to face a second and 

probably third wave of infections.  Within the subsector, the MSMEs are the most 

vulnerable entities as they have limited liquidity and access to finance. The challenges for 

https://secondwindconsultants.com/resources/what-percent-of-your-revenue-should-be-spent-on-payroll/#:~:text=Start%20with%20the%20Industry%20Standard&text=Manufacturers%2C%20however%2C%20must%20maintain%20a,stay%20under%20the%2030%25%20benchmark.
https://secondwindconsultants.com/resources/what-percent-of-your-revenue-should-be-spent-on-payroll/#:~:text=Start%20with%20the%20Industry%20Standard&text=Manufacturers%2C%20however%2C%20must%20maintain%20a,stay%20under%20the%2030%25%20benchmark.
https://secondwindconsultants.com/resources/what-percent-of-your-revenue-should-be-spent-on-payroll/#:~:text=Start%20with%20the%20Industry%20Standard&text=Manufacturers%2C%20however%2C%20must%20maintain%20a,stay%20under%20the%2030%25%20benchmark.


 

Methodology 

the subsector are expounded with the decreased in demand and difficulty to quickly adjust 

due to inflexibilities in both supply and distribution chains.  

The subsector accounts for approximately 6.6% of Belize GDP and the sales lost by the 

subsector are estimated at $10.1M for the period under study for this survey, the losses are 

expected to continue to increase as the more enterprises struggle to survive and move 

closer to the resiliency limits. Although the current overall contribution to the economy 

by the MSME’s subsector may not appear to be financially significant, its social 

contribution is more vastly significant as it represents one of the main contributors to 

entrepreneurial investment and rural employment.    

The Agro-processing MSME’s have a critical role to play within the food systems, and 

more directly within the fresh produce value chains. Processing enterprises present 

employment opportunities for both women and youth and are also consumers of raw 

produce that may otherwise end off as postharvest loss. Value addition is a viable gateway 

to stimulate the entrepreneurial spirit amongst the Belizean populace, however; the sector 

requires a renewed focus and prioritization from the government institutions.    

The public sector support to agro-processing MSMEs suffers from a lack of focus and 

coordinated approach. Prioritization on this subsector can have immediate positive impact 

on the economy. The interventions to alleviate the effects of the pandemic must be both 

immediate and with a long-term vision.  

Immediate interventions to assist MSMEs to retain its employees during the pandemic is 

important as loss of employees represents more than a relief of wages but also the loss of 

skillsets and staff training investments. Assistance in expanding storage space will assist 

in prevention of loss of products (raw and processed) and will enable the demand for raw 

produce from farmers. Facilitation of more robust distribution systems for MSMEs are 

required to make these enterprises more resilient.    

The Agro-processing sub sector has the potential to contribute to the accelerated recovery 

from the pandemic through economic and employment generation.  Effective government 

intervention is necessary to create an enabling environment to stimulate both local and 

foreign investment in the sector.  Reduction of bureaucratic processes to enable ease of 

doing business, along with efficient taxation regimes are key policy elements in the 

development of the sector.  

 

 

 

Respondents were randomly selected from a basic agro-processor database attained from 

the agro-processing unit of the Ministry of Agriculture. Selection was guided by a random 

stratification method with criteria of weighted average representation from the 6 districts. 

Data collection followed the form of structured telephone interviews for the period May 

19 to June 4, 2020.  

The data was analyzed using the built-in analysis packages of SPSS, where descriptive 

and correlation analysis were performed on the data according to location and size of the 

businesses, and for variances between the “non- COVID-19” and “COVID-19” periods. 

Qualitative analysis and interpretation included the standardization of non-representative 

data and the refinement of statement to match respondents’ views. 

 

 

For more information you may contact: 

 

 

 

 

 

Belize Marketing and Development Corporation 
www.bmdc.bz, e-mail: development@bmdc.bz, or call 227 3409/2585 

http://www.bmdc.bz/

